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SUMMARY

A bespoke cocktail lounge located in downtown San Antonio.
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Matty J. Gee, owner and founder of 
Juniper Tar, is a native New Yorker who
came to San Antonio with a vision to build
a bar that would embody the fusion of San 
Antonio’s spirit with a New York attitude.

THE PROBLEM

BLEND OVERT 
OPULENCE 
WITH AN
INHERENTLY 
CL ASSIC
ATMOSPHERE



—
TARGET MARKET
Conceptualization included considering the target demographic of 

young professionals that live in the vicinity. Keeping this in mind, an 

effective design strategy was developed and executed that would 

most successfully convey the essence of the establishment.

CONCEPTUALIZATION

FIGURE 1.A

Initial development began with an extensive brainstorming 

and sketching session. Basic ideas are put on paper for

further exploration. 

In incorporating Gee’s background as a florist, shapes evoking that 

of a budding tulip juxtaposed with the features of a gas lamp and 

wrought iron accents layed the foundation. (Reference FIGURE 1.A) 



—
FINAL DRAFT
The finalized mark, dubbed the JUNIPER 
AMULET, was the visual identity that was 
born of this process. A custom script type-
face was constructed and objects found in 
the space were broken down into shapes 
that could be integrated into the design. 
The color palette was based off the stained 
glass that envelops the building.

THE SOLUTION

PRINT COLLATERAL

FIGURE 2.A



BUSINESS CARD

FIGURE 2.B

Once completed, Juniper Tar’s logo needed to be as strong in physical form as it is in 

two dimensions. The business card boasts gold foil and jewel tone spot UV, incorporat-

ing and enhancing the color palette. By utilizing a thick 32 point silk stock, the

card mirrors the visual weight and presence of the space. (Reference FIGURE 2.A )  

Strong attention to detail was the 

impetus of the print collateral strate-

gy and permeated every aspect of 

the process. Illustrating this mindset 

in a simple yet effective manner, the 

design of the cocktail napkins fea-

tures a black field, stamped with the 

metallic gold Amulet. (Reference FIGURE 2.B) 

NAPKINS

FIGURE 2.C

In paying homage to his time behind 

the bar, we designed a vintage-style 

logo for a Juniper Tar compound 

bearing Matty’s name and featuring 

the attributes that he lives his life by. 

The label was printed on A4 printer 

paper and scorched with flame 

before being adhered to a bottle and 

photographed in house. (Reference FIGURE 2.C) 

JUNIPER TAR COMPOUND



The layout for Juniper-Tar.com is 

a simple yet elegant solution for 

providing pertinent information 

online without being ostentatious. 

Functionality is integrated to 

create an interactive user experi-

ence that is both pragmatic and 

visually appealing. (Reference FIGURE 3.A) 

WEB ENVIRONMENT

FIGURE 2.D

FIGURE 3.A

CUSTOM CANVAS
Perhaps the most obvious display of opulence, a massive 26 sq ft. custom installation 

was commissioned for the women’s powder room. A one-off Matty Gee floral arrange-

ment was photographed in our studio before being printed on canvas, mounted to a 

custom fabricated frame, and finished with a coat of liquid glass. (Reference FIGURE 2.D) 


